SCREEN ACTORS GUILD
2006-2008 EXTENSION TO THE COMMERCIALS CONTRACT
MEMORANDUM OF AGREEMENT

This Memorandum of Agreement is made by and between Screen Actors Guild, Inc.
(herein called the “Union” or “SAG”) and the ANA-AAAA Joint Policy Committee on
Broadcast Talent Relations (herein called the “JPC”).

1. TERM AND EFFECTIVE DATE

This contract shall be for a 2-year term commencing October 30, 2006 and
continuing to and including October 29, 2008, and shall continue in effect
thereafter until terminated by either party by 60 days notice in writing to the other.

2. JURISDICTION

The term “Commercials” also includes short advertising messages intended for
showing on New Media as that term is defined in Paragraph 6 of this document.

3. COMPENSATION

Increase all compensation 6% effective October 30, 2006. This includes Spanish
Language Commercials (Schedule C) and Extra Performers (Schedule D). For
all rates, please see Exhibit A, Rate Charts, beginning on page 6.

(For updated unit values for Wild Spot, Cable, and Spanish Language, please
see Exhibit B, Unit Value Charts, beginning on page 9.)

4. CONTRIBUTIONS TO PENSION PLAN

Contributions to the SAG-Producers Pension Plan shall increase by one-half of
one percent (.5%).

5. INTERNET USE

A. Internet Use of Commercials Made for Initial Use on Either Broadcast
Television, Cable or New Media

In addition to the rights and obligations set forth in Section 36.A (Internet Use of
Commercials Made for Initial Use on Broadcast Television) and Section 26
(Editing) of the SAG Commercials Contract, if the Producer wishes to obtain
extended or unlimited editing rights for Internet use, then the Producer shall
bargain freely with performer and shall pay performer compensation in such
amount as shall be agreed by direct bargaining with the performer or the
performer’s agent.

Neither SAG nor the Producers will promulgate minimum rates for extended or
unlimited editing rights for the Internet.
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B. Commercials Made Initially for Use on the Internet

In order to provide for fair negotiation for the editing of commercials produced
under this section, Producer shall make every effort to fully inform performers, at
the time of audition and hire of the anticipated number of commercials, and the
anticipated use, e.g., websites, etc.

The performer’s Standard Employment Contract shall note the number of
commercials produced. (See Exhibit C).

In addition to the rights and obligations set forth in Section 36B (Commercials
Made for Initial Use On the Internet) and Section 26 (Editing) of the SAG
Commercials Contract, if the Producer wishes to obtain extended or unlimited
editing rights for Internet use, then the Producer shall bargain freely with
performer and shall pay performer compensation in such amount as shall be
agreed by direct bargaining with the performer or the performer’s agent.

Neither SAG nor the Producers will promulgate minimum rates for the extended
or unlimited editing rights for the Internet.

6. NEW MEDIA

This section applies to all commercials made for or designed for exhibition on
New Media, defined as digital, electronic, or any other type of delivery platform
including, but not limited to commercials delivered via podcasts, delivery to
mobile phones, and other digital and electronic media. The term New Media is
intended to be all inclusive of digital, electronic or any other type of delivery
platform, whether now known or unknown. The term New Media does not apply
to commercials on television or the Internet covered by Section 36 (Internet Use
of Commercials Made for Initial Use on Broadcast Television) of the SAG
Commercials Contract.

A. New Media Use of Commercials Made for Initial Use on Either Broadcast
Television, Cable or the Internet

In order to provide for fair negotiation for the use of commercials produced under
this section, Producer shall make every effort to fully inform performers, at the
time of negotiation for New Media use, the anticipated number of commercials,
and the anticipated platforms for such use, e.g., commercials exhibited in
mobisodes or via cell phones, etc.

The performer’s Standard Employment Contract shall note the number of
commercials produced. (See Exhibit C).

The terms and conditions of Section 36A (Internet Use of Commercials Made for
Initial Use on Broadcast Television) and Section 26 (Editing) of the SAG
Commercials Contract shall apply to the New Media use of commercials made
for initial use on either broadcast television, cable or the Internet. If the Producer
wishes to obtain extended or unlimited editing rights for New Media use, then the
Producer shall bargain freely with performer and shall pay performer
compensation in such amount as shall be agreed by direct bargaining with the
performer or the performer’s agent.
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