American Federation of Television and Radio Artists

2006-2008 EXTENSION TO THE
RADIO RECORDED COMMERCIALS CONTRACT
MEMORANDUM OF AGREEMENT

This Memorandum of Agreement is made by and between the American Federation of
Television and Radio Artists (hereinafter referred to as “AFTRA” or “Union”) and the
ANA-AAAA Joint Policy Committee on Broadcast Talent Union Relations (hereinafter
referred to as the “JPC”) acting on behalf of advertisers and advertising agencies who
have authorized the JPC to act for them, a list of which has been filed with AFTRA and
incorporated herein, and others who sign this Memorandum of Agreement and/or
Letters of Adherence hereto, hereinafter referred to individually as “Producer”.

1.

TERM AND EFFECTIVE DATE

This contract shall be for a term commencing October 30, 2006 and continuing to
and including October 29, 2008 and shall continue in effect thereafter until
terminated by either party by 60 days notice in writing to the other. Except as
otherwise specifically provided, the terms and provisions hereof shall apply to all
commercials produced on or after October 30, 2006.

COMPENSATION

Increase all compensation 6% effective October 30, 2006. For all rates, please see
Rate Chart beginning on Page 6.

3. SECTION 8. WILD SPOTS — COMPENSATION AND LIMITATION
L LIVN 6. WILD SFOILS — COMPENSATION AND LIMITATION
Increase the unit weights in Section 8.1 as follows:

. Ma o)

Birmingham, AL 1 2
Denver 3 4
Harrisburg/Lancaster/Lebanon/York 1 2
Indianapolis 2 3
Norfolk/Portsmouth/Newport News 1 2

4. SECTION 65. AFTRA HEALTH AND RETIREMENT FUNDS
Contributions to the AFTRA Health and Retirement Funds shall increase by one-half
of one percent (.5%) to 14.8% effective October 30, 2006.
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5. JURISDICTION

Amend the Contract to provide for recognition and coverage of commercials made
for or designed for use in New Media, defined as digital, electronic, or any other type
of delivery platform including, but not limited to, commercials delivered via
podcasts, mobile phones and other digital and electronic media. The term New
Media is intended to be all inclusive of digital, electronic or any other type of delivery
platform, whether now known or unknown. The term New Media does not apply to
commercials on radio or the Internet, covered by Section 16. Internet.

6. INTERNET USE

a. Internet Use of Commercials Made for Initial Use on Either
Broadcast Radio or New Media

In addition to the rights and obligations set forth in Section 16.A (Internet Use
of Commercials Made for Initial Use on Broadcast Radio) and Section 23
(Editing and Dubbing) of the 2003 AFTRA Radio Recorded Commercials
Contract, if the Producer wishes to obtain extended or unlimited editing rights
for Internet use then the Producer shall bargain freely with performer and
shall pay performer compensation in such amount as shall be agreed by direct
bargaining with the performer or the performer’s agent.

Neither AFTRA nor the Producers will promulgate minimum rates.
b. Commercials Made Initially for Use on the Internet

In order to provide for fair negotiation for the editing of commercials
produced under this section, Producer shall make every effort to fully inform
performers, at the time of audition and hire of the anticipated number of
commercials, and the anticipated use, e.g., websites, etc.

The performer’s Standard Employment Contract shall note the number of
commercials produced. (See Exhibit A on page 11)

In addition to the rights and obligations set forth in Section 16.B
(Commercials Made for Initial Use On the Internet) and Section 23 (Editing
and Dubbing) of the 2003 AFTRA Radio Recorded Commercials Contract, if
the Producer wishes to obtain extended or unlimited editing rights for
Internet use then the Producer shall bargain freely with performer and shall
pay performer compensation in such amount as shall be agreed by direct
bargaining with the performer or the performer’s agent.

Neither AFTRA nor the Producers will promulgate minimum rates.
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